STEPSt0 ENGAGEMENT

on DIGITAL SIGNS

Engagement is the goal of all communications, and digital signage gives you a vibrant, dynamic medium to grab attention and
inform, educate and entertain your audience. For successful communications, you should concentrate on the user experience at
every stage of planning, design and delivery. Here are 12 easy steps to help you ensure your signs are always engaging:
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CRAFT BEAUTIFUL DESIGNS

If it's ugly, no one wants to look at it.
Use branded templates, coordinated
colors and vibrant images; and limit
text in messages so the screen doesn't
feel too crowded or confusing.

USE ATTRACTORS

These are common things like date,
time, weather and news headlines.
People will check screens often for
these items, and then they'll see your
other messages alongside attractors.

CHANGE LAYOUTS FREQUENTLY
Keep your screens dynamic by not only
changing messages, but change where
they appear on screen by shifting
zones around in your layout. It will
make the information look brand new.

COMMUNICATE IN CAMPAIGNS
Instead of relying on a single message
on screen for a few seconds at a time
to get the point across, craft campaigns
that tease, communicate and then
reinforce a single communication.
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Transform the way you engage your audience.

CHOOSE WHEN TO ENGAGE
Don't send every message to every
screen. Instead, display the right thing
to the right audience at the right time
by choosing your players based on
viewers, and use daypart scheduling.

INCLUDE MOTION AND MOVEMENT
Motion attracts the eye, so make sure
your screen has at least one thing
moving at all times. Simple animated
icons, message transitions and videos
are an easy value-add for viewers.

SHOW WHAT THEY CARE ABOUT
Survey your audience to find out what
they want on screens. Walk through
periodically to see what catches
people’s eye. Build on successes and
scrap the stuff no one looks at.

LIMIT YOUR PLAYLISTS

Make your playlist match your
audience. If your screen is somewhere
people linger, you can show 20-30
messages. If your viewers are just
passing by, keep it to 10 or under.




